Cultural Library Project in Taiwan

{Street Stall}

C-team



Phase 1: survey and analysis



keywords:

{location }
&

{customer flow}



ORANGE JL'n’."E

,ﬁ'," i i ;-' = Orange juice stall

what kind of serving?

orange juice 500cc/ 40NTD

prune flavor tomato juice 500cc/ 40NTD
honey flavor lemon juice 500cc/ SONTD
yakult flavor lemon juice 500cc/ 5S0NTD

how many staff?

2 staff

who is user?

thirst guy




The stall already occupy part of road.
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Orange juice stall

where is locality?

FavaR| Wufenpu

largest clothing market in Taipei.




Hliﬂ
nuiw !'F!‘ tg
Y

Sausage stall

what kind of serving?

Sausage/ 40NTD
Rice sausage/ 30NTD
drink/ 20NTD

how many staff?

2 staff

who is user?

visitor



The stall already occupy part of road
for attract driver.




Sausage stall

where is locality?

to shilin msl) Sausage stall -

; to Dazhi KE



keywords:

{shape of food}



YEZ (5%

French fries
Location: Shi Lin Night Market
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The stall change shape of French fries "
to attract people.




keywords:

{game& food}



i
Sausage
Location:Linsen N.rd

The stall combine dice game for attract
driver.




keywords:

{visual guide}
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Traditions Faience
Location: Shi Lin Night Market

The stall made a english guide for
attract foreign visitor.




keywords:

thow to preserve farm produce }



I thes Tood markel, the bods” mood is ke,

Somelimes the prece of vapatables is wary high, somalimes it is very kow,

The tarmar usually work hard, bul can® ged the duse harvesl

So think how bo hielp fanmears 1o solve the problam?

Raasan:

1. Thax Tanmaers plant the same vegetables at the samae time, then the cutput is oo much, and the price is very low,
2. Bacause of the wealher facior, such as the typhoon, the famers plant a1 same time,and the phics s unalable,
Analysis:

1. The pubpul and Samand amne Lunsawan,

Cu |tu ral L] bra r},r " 2. Whan tha oulput |s greater than te demand, the price (s 100 law,

3. Whan tha demand is greater than output, tha price is too high

Mﬂbi | it}Ir Of Veg Eta bIEE Will try o dasign oné system, farmers will plant comforiable, and get 1he dua harses




Cultural Library BALANCE

Mobility of vegetables < b area Street Stall
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Map of keywords:

location

customer flow

shape of food
X game&food

__| street stall

sustainability

/ visual guide
Mobility

preserve farm
produce




Relation of
Juice stall:

@
l:

orange juice 500cc/ 40NTD

Ca—2Z BB
juice stall

!

relation )./~

L/ \@

amercement

1200 NTD

1200per day
1200*30=36000




Relation of
sausage stall:
— +—

V—t—Y REA
sausage stall

11

N>
amercement
1200 NTD
o
o
1200per day ¢
1200*30=36000
Sausage/ 40NTD



Phase 2: re-integration



Think Map of our group:

current estimate
count
story
flow rate figure for

Mtrace calculate
location
customer flow
forecast
attract
shape of food | flow teller |
attract pass N
~— future teller
game&food direct augur
attract
| Mobility street stall
guide
= conduct
visual guide —
preserve tarm
; - roduce -
sustainability visual

demand&supply

sight optic |

balance

invisibly

visual thesaurus



why we always attract people close?

why don’t we move close to people first?



Phase 3: design



AN#BFTES
customer flow teller
company

Customer Flow Teller(CFT) is a information
system for street stalls, CFT will calculate each
kind of information to forecast customer flow.
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Typical night market in Tarwan

1000 people move to night market everynight.
Maybe by 500 way to go there.

Spend too much cost in transport. It's neither
sustainable nor mobile.

1000 people
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Night Market
(10 street stalls)

20 km



New night market in Tatwan

If we get customer flow teller, and we can precisely know
where 1s place that have most people. Night market will
move to there and offer their service. The cost about
moving night market (maybe 10-20 street stalls) are realy
less than moving 1000 people. It's realy about sustainable
but also mobile.

Night Market
(10 street stalls)
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20 km



EFREatt
Telecommunications
company

(to know which place have most mobile phone)

How to
forecast?

RITF|mtt

Weather forecasting
company

RBIEEHRERR

Taiwan Railways Administration

AN#tES
N - customer flow tell
':':.":Eiﬁ; . . . company
Taipei Rapid Transit Corporation
TomTom
GPS map service

google map

street stalls



{cft) {cft}
Egiﬁcf)?f; flow teller O

Even the idea is from the Taiwansque future teller, but this forecast
system also suit for each country.



(cft)
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Thank You

. Frank Tzeng . Natasha Li

Q Kevin Tseng




